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Advertising Overview
Objective: Develop an integrated marketing plan to 

promote Medicaid health plan in Nevada. 
Campaign will include strategic marketing and 
media tactics to support growth in high 
opportunity areas and aid in member retention. 

Audience: Prospective and current members

Targeting: Adults 25-54, low household income

Dates: 6/1/22 – 11/31/22

Markets: DMAs: Las Vegas, Reno (see Designated 
Market Areas (DMA) map in appendix). 
Digital media will cover full SA.

Language: English, Spanish

Tactics: Digital – paid search/affiliate, social, 
native/display, streaming audio/video
Traditional – radio, transit, OOH

Key Targets

• Flight/align media 
during critical 
timeframes.

• Highlight and promote 
brand, benefits and 
value adds.

• Develop creative 
extensions to support 
local grassroot 
activities.

• Track all efforts and 
continuously optimize 
the campaigns.

• Start to gather 
actionable data on 
Molina’s Nevada 
consumer to drive 
media decisions 
moving forward.



Marketing Flowchart 
Pending approval

Key Targets

• Flight/align media during critical timeframes 
• Highlight and promote brand, benefits and value adds
• Develop creative extensions to support local grassroot activities
• Track all efforts and continuously optimize the campaigns
• Start to gather actionable data on Molina’s Nevada consumer to drive media 

decisions moving forward

Creative Strategy

• Highlight VABs and 
key differentiators.

• Encourage existing 
Medicaid members to 
switch to Molina.

• Direct traffic to 
landing page for lead 
capture.

• Focus heavily on 
branded 
material/colors, etc. to 
aid in brand building.

• Appropriately 
represent target 
audience through use 
of diverse imagery.



Native Pending Approval

Ad LeanOnMolina.com 

It's Open Enrollment! Switch your Medicaid. 
Now's the time to choose Nevada's newest health plan: Molina Healthcare. 

Get extra benefits for extra piece of mind. Enroll in Molina now! 

Ad LeanOnMolina.com 

Get a better health plan. Enroll in Molina now! 
Open Enrollment is here! Switch to Molina Healthcare, Nevada's newest health plan 

for the coverage you need and the extra benefits you want! 

Ad LeanOnMolina.com 

Get more from your health plan. Switch to Molina. 

It's Open Enrollment. Get extra benefits like 24/7 virtual care, no-cost rides to 

appointments, no-cost eye exams and more. Enroll in Molina today! 

https://leanonmolina.com/
https://leanonmolina.com/
https://leanonmolina.com/


Fresh EBT Pending Approval



Social Media Pending Approval

FB Links



Social Media Pending Approval

FB Carousels 



Pending Approval

FB Videos

Social Media









Transit / Out-of-Home Bulletins Pending Approval



Audio/Video

:30 “GREAT HEALTH, GOOD NEWS”
VOICE OVER: 
If you need great health coverage, here’s good news: Molina Healthcare is now available here! Molina has 
40 years of experience caring for people across the US, with access to quality care for moms, kids and 
families. And Molina covers preventive and wellness services, office visits, prescription drugs, pediatric 
care, maternity and newborn care and more. For details and to find out if you qualify, go to 
[LeanOnMolina.com]. Get the care you need. Lean on Molina.

:15 RADIO – “GREAT HEALTH, GOOD NEWS”
ACCOUNCER:
Want great health coverage? Good news: Molina Healthcare is now available here, bringing 40 years of 
experience to helping people access the quality care they need. Get the benefits you want plus great 
extras to keep you healthy! For details, visit [LeanOnMolina.com]

:10 RADIO – “GREAT HEALTH, GOOD NEWS”
ACCOUNCER:
Want great health coverage? Good news: Molina Healthcare is now available here! Get the benefits you 
want plus great extras to stay healthy! Visit [LeanOnMolina.com] today.

Approved

https://LeanOnMolina.com
https://LeanOnMolina.com
https://LeanOnMolina.com


OEP Collateral 
Pending Approval

Approved

Approved



Retention 
Campaign



Retention Campaign Overview

Approach
• Welcome new members through a letter from Mike, 

highlighting VABs, incentives and quick access 
tools.

• Reinforce to new members that they are in good 
hands with Molina.

• Intentional in delivering our messages directly to 
Molina members through email, direct mail 
(postcards) and digital. 

Creative Concept 
• You’re in the right place. Molina is here to support 

you. 

Messaging Hierarchy 
• Opening with gratitude & appreciation: You are 

enrolled in the right plan. 
• Molina’s investment in the community: Molina takes 

care of you, your family and the community. 
• Actionable items: Take full advantage of your plan’s 

benefits. 

Audience & Deliverables

Members
• Landing Page 
• Emails and/or texts
• Postcards 
• Welcome Letter w/ Kit
• Welcome Call script
• Social Media 

Providers
• Emails
• Postcards

CBO’s
• Emails
• Postcards

Local Outreach
• Flyers & leave-
behinds
• OOH/posters 



Welcome Kit
Quick Reference Guide 

& ID Card
Member HandbookWelcome Letter



Landing Page -
WelcometoMolina.com/NV

http://www.welcometomolina.com/NV


Member Emails 



{TEXT MESSAGE COPY} 

1. Rem iinder: Molina helps protect your hea lth+ offers FREE Sam's Club 
memberships, replacement ID and birth certificate! Visit our new member 
Hub for more details. 
To opt out, reply STOP 

2. Welcome to Molina Healthcare ! Visit our new member Hub for details
about your perks, benefits and much more 24/7! 
To opt out, reply STOP 

1 

 

6. Take control of your health-download the My Molina app to access 
doctors, 24/7 nurse advice, member ID and much more! 
To opt out, reply STOP 

7. Molina has partnered with Ready Responders to provide non-emergency 
medical care from the comfort of your own home! Click here to learn more. 
To opt out, reply STOP 

3. FREE Sam's Club membership  Weight Watchers! Rides to job interviews ! 
Check out your Molina perks and benefits 24/7 on our new member Hub ! 
To opt out, reply STOP 

]

4. Thank you for choosing Mollina as your health pllan ! Visit our new member 
Hub for detai ls about perks1 benefits and much more, 24/7 ! 
To opt out, reply STOP 

5. You're in good hands with Mol ina ! Check out our new member Hub for 
deta ils on FREE Sam's Club memberships, gift card rewards, FREE cel l phone 
with loca l m inutes and internationa l call ing to sellect countries! 
To opt out, reply STOP 

Member Text Messages  



Member Postcards



MyMolina.com App and Member Portal

https://mymolina.com


Social Ad Examples

Targeting: Leveraging Facebook Reporting and Google Analytics, targeting includes individuals who visited the Molina 
website in the past 90 days and are located in Nevada, and individuals who visited Nevada enrollment websites. 

Keeping your contact info up-to-date will help 
you stay informed about your Molina benefits. It 
also keeps your benefits active and avoids any 
loss in coverage. Need help learning how you 
update your contact info? Click here: Access 
Nevada (nv.gov)

Updating your contact information with us is very important! It 
helps you stay informed about the great benefits you have with 
us. It also keeps your benefits active and avoids any loss in 
coverage. For more information on how to update your contact 
info, click here: Access Nevada (nv.gov)

https://accessnevada.dwss.nv.gov/public/landing-page
https://accessnevada.dwss.nv.gov/public/landing-page


Provider & CBO Email & Postcards



Appendix



Target Markets

• All key counties fall within 
Las Vegas and Reno 
media markets.

• Will hyper target OOH 
and digital placements.

• Digital media will cover 
full service area.

DMA Coverage - Nevada
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